
未来を選べること。 

それが、あたりまえの社会であってほしい。

たとえば、いつ・どこで・誰を好きになるか。 

どんな働き方をしたいか、どんな家族や関係を築きたいか、 

そして、どんなふうに生きていきたいか̶̶。

こうした問いに向き合いながら、 

自分の心や身体、大切な人との関係、 

そして一人ひとりの権利について学び、 語り合い、

お互いの違いや選択を尊重し合うこと。

私たちは、誰もが自分の人生を、

自分の手で選び取ることのできる社会をめざします。

https://srhrforjapan.com/

公益財団法人プラン・インターナショナル・ジャパン

2026年 1月

未来を選べること。

それが、あたりまえの

社会であるために。
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キャンペーン活動報告書

2024.12 - 2025.11

未来を選べる社会へ

�e goal is a society

where everyone can shape their destinies.

All can choose who they like, when, and where,

how they want to work,

the kinds of families and relationships they want,

and how they want to live.

�e goal is a society where everyone can live

as they choose

by discussing and respecting one another's

minds and bodies for

valued relationships

and individual rights.

https://srhrforjapan.com/

Plan International Japan

January 2026

In a society 

where everyone can 

shape their destinies.

SRHR for JAPAN 

Campaign Activity Report

(December 2024– November 2025)

In a society where everyone can shape their destinies.



キャンペーン活動の概要

未来を選べる社会へ：SRHR for JAPANの描くビジョンとアプローチ

活動の柱とKPIに基づく成果ハイライト

より包括的な「生命（いのち）の安全教育」の推進

アドボカシー

広報・広告

企業連携

調査・研究

気づきと改善方針

パートナー一覧・収支報告

メディア掲載一覧

02

04

06

08

10

12

14

16

18

19

20

目次

プラン・インターナショナルは、

誰もが平等な世界の実現に向け、

世界80カ国以上で子どもたちや

女の子たちとともに活動する国際NGOです。

SRHR for JAPANキャンペーンは、

プラン・インターナショナルによって運営されています。

プラン・インターナショナルとは

SRHR for JAPAN 

キャンペーン活動報告書

2024.12 - 2025.11

Executive Summary & SRHR Overview

Toward a society in which all can shape their destinies 
: The SRHR for JAPAN vision and approach

Pillars of activities and KPI highlights
: By the Numbers

To realize more comprehensive life safety education
: A year of dialogues and preparations

Policy and advocacy
: Progress in policy domains through steady dialogues and relationship-building

Opinion formation and public relations
: Communication through dialogues and broadening points of contact with society

Corporate cooperation
: Toward the next phase to connect human capital management and SRHR

Surveys and research: To encourage social and policy action based on evidence

Insights and improvement policies for the next �scal year

Partners list, revenues/expenditures report
: To supporters of the campaign

List of media reports

02

04

06

08

10

12

14

16

18

19

20

Table of Contents

We are Plan International; 

we work with children and 

girls in over 80 countries 

to help create a world 

where we are all equal.  

About Plan International

SRHR for JAPAN 

Campaign Activity Report

(December 2024– November 2025)

01



Campaign Visions, Approaches, and Backgrounds
SRHR for JAPAN considers sexual and reproductive health and rights (SRHR) to be the foundation of a society where all can shape their 

destinies. We aim to realize a society where children can understand, protect, and speak freely about their own hearts and bodies.

Based on the Japanese government's life safety education initiatives, we simultaneously promote education, policy, opinion formation, 

corporate cooperation, and surveys and research to ensure that education to protect hearts and bodies, including respect for human 

rights, emotional security, relationships, and the power of self-determination, takes �rm root. 

Positioning of the first fiscal year
We considered the �rst �scal year to be the phase of building foundation while prioritizing the 

laying of the groundwork for trust, a common language, and practical models, rather than 

maximizing numerical results. We link multiple domains based on stakeholder and system 

analyses by treating the educational �eld, government, businesses, media, and social media 

to in�uence one another.

調査から得られた示唆：エビデンスに基づく課題整理

1.認知と学習経験のギャップ 

　2025年に実施した調査では、SRHRの認知率は25％（理

解率は9％）にとどまりました。性的同意については、認知率

は85％と高い一方、学習経験は18％、実践できている自信が

ある人は3割未満にとどまっています。

2.保護者の高い共感と不安 

　保護者調査では、「心と体を守る教育」の理念に対し、約99％の保護

者が共感を示しました。一方で、「誰が教えるのか」「どこまで扱える

のか」といった不安が大きく、外部専門家の関与や具体的な実践モデ

ルの提示が不可欠であることも明らかになりました。 

3.総括：学びの機会と実装モデルの不足 

　両調査が共通して示したのは、必要性への共感が高い

一方で、具体的な「学びの機会」と「実装モデル」が不足

しているという課題です。 

次年度に向けて：実装と拡大への移行

　初年度の基盤を土台に、自治体と連携したパイロット事業を

本格化します。少数校での試行と第三者評価を通じて効果を

検証し、将来的な展開や制度化につなげていく構想です。あわ

せて、調査や対話で得られた知見を基に、継続的に政策プロ

セスへ関与し、現場と政策をつなぐ橋渡し役として、着実で

開かれたアドボカシーを継続していきます。 

記者会見・メディア 掲載
2025年7月の発足記者 会見を起点に、新聞11

媒体、雑誌1媒体、W EBメディア219媒体で

の掲載を確認し、記事   PV数は約120万件と

なりました。広告換算額  としては2億円相当にな

ります。 

広告施策
2025年8月に「性的同 意」をテーマとしたポス

ター掲出およびウェブ 広告施策を実施。広告

総インプレッション数は 約1,700万、総クリック

数は約24万、特設ペー ジアクセス数および参

加型施策への応募件数 は計約1,800となりま

した。

Executive Summary
Executive Summary

初年度の主な取り組 みと成果（5つの柱） 

勉強会の実施
教員、専門家、自治体関係者等を対象に「生

命（いのち）の安全教育」をテーマとした勉強会

を実施しました（1回、約170名参加、満足度

92％）。 

授業モデルの検討
助産師や産婦人科医等の外部専門家が学校教育

を支援する授業モデルの検討を進め、パイロッ

ト実施に向けた自治体・学校への声かけを開始

しました。 

1 教育・自治体連携

超党派の議員ネットワークとの連携
公益財団法人アジア人口・開発協会（APDA）と

連携し、同協会が事務局を務める超党派の国会

議員連盟「国際人口問題議員懇談会（JPFP）」

を基盤として、政策対話と意見交換の場づくり

を行いました（勉強会、国際会議での発信、ウェ

ビナー等）。 

省庁・政党との対話
元参議院議員で内閣総理大臣補佐官を務めた矢

田稚子氏を顧問に迎え、与野党を問わず政党・

国会議員との意見交換を実施し、文部科学省等

の関係省庁とも情報共有・対話を継続しました。

各党の関心や制度上の論点を整理する中で、戦

略書や提言内容の精緻化が進み、次年度以降の

政策対話に向けた足がかりが形成されています。 

2 政策・対話 3 世論形 成・広報

企業アライアンス構想
2025年度は企業連携に向けた戦略書を策定し、

人的資本経営やウェルビーイング等の関心領域

から対話を開始しました。企業を「支援する側」

にとどめず、変革の主体として位置づけていく

ことを重視しています。 

4 企業・パートナー連携 

大規模調査の実施
全国調査「SRHR White Paper 2025」（2025

年4月、15～64歳、対象10,000名）および高校

生保護者調査（2025年 9～10月、1,906名）を

実施し、社会の認識と実態を可視化しました。 

5 調査・研究
（エビデンス基盤） 

Campaign Visions, Approaches, and Backgrounds
SRHR for JAPAN considers sexual and reproductive health and rights (SRHR) to be the foundation of a society where all can shape their 

destinies. We aim to realize a society where children can understand, protect, and speak freely about their own hearts and bodies.

Based on the Japanese government's life safety education initiatives, we simultaneously promote education, policy, opinion formation, 

corporate cooperation, and surveys and research to ensure that education to protect hearts and bodies, including respect for human 

rights, emotional security, relationships, and the power of self-determination, takes �rm root. 

Positioning of the first fiscal year
We considered the �rst �scal year to be the phase of building foundation while prioritizing the 

laying of the groundwork for trust, a common language, and practical models, rather than 

maximizing numerical results. We link multiple domains based on stakeholder and system 

analyses by treating the educational �eld, government, businesses, media, and social media 

to in�uence one another.

Suggestions from survey findings: review of issues based on evidence

1.Gaps between recognition and learning 
experiences

The nationwide survey showed an SRHR recognition rate of 
only 25% (and an understanding rate of 9%). While the 
recognition rate for sexual consent was high at 85%, the 
learning experience rate was only 18%, and less than 30% of 
respondents were con�dent regarding implementation.

2.High levels of sympathy and unease among 
guardians

The guardian survey showed that about 99% sympathized with the 
concept of education to protect hearts and bodies. At the same time, 
there was considerable unease about who would do the teaching and 
the extent of its coverage, clearly showing the need for involvement of 
outside experts and proposal of practical implementation models.

3.Summary: Insufficient leading 
opportunities and implementation 
models

Both sources showed that while there were high levels 
of sympathy with the need for SRHR, practical learning 
opportunities and implementation models are lacking.

Toward the next fiscal year: Migrating 
toward implementation and expansion
Based on the foundations from the �rst �scal year, we will fully 
implement pilot programs in cooperation with local 
governments. The plan is to conduct trials at a small number of 
schools and verify their results through third-party evaluations to 
lay the groundwork for future deployment and systematization. 
We also will continue steady advocacy efforts as a bridge 
between policymakers and the �eld through continual 
involvement in policy processes based on the knowledge 
learned through surveys and dialogues.

Press conferences and media 
coverage: 

Since a July 2025 press conference, we have 
been covered in 11 newspapers, 1 magazine, 
and 219 web media outlets with a total of 
about 1.2-million-page views (equivalent to 
about 200 million yen in public relations).

Advertising: 

In August 2025, we released posters and web 
advertising on the theme of sexual consent. 
This campaign generated approximately 17 
million ad impressions and approximately 
240,000 clicks. This resulted in about 1800 
cases of access to the special website and 
participation.

Executive Summary
Executive Summary

Main initiatives and results in the �rst �scal year (�ve pillars)

Holding study meetings:

Holding study meetings: We held a study 
meeting for educators, specialists, and 
representatives of local governments on the 
theme of life safety education (one meeting 
attended by about 170 people, with a 92% 
satisfaction rate). 

Studying course models: 

We promoted study of course models in which 
birthing assistants, obstetricians and 
gynecologists, and other outside specialists 
support school education and began 
approaching local governments and schools 
about pilot implementation.

1
Cooperation with 
education and 
local government

Cooperation with a nonpartisan network of members 
of parliament: 

In cooperation with the Asian Population and Development 
Association (APDA), we promoted policy dialogues and 
development of opportunities for the exchange of opinions (such 
as study meetings, communication in international conferences, 
and webinars) based on the nonpartisan Japan Parliamentarians 
Federation for Population (JPFP) for which the APDA serves as 
secretariat. 

Dialogues with government agencies and political 
parties:

Having welcomed Wakako Yata, a member of parliament and 
former aide to the prime minister, as an advisor, we exchanged 
opinions with ruling and opposition parties and members of 
parliament and continued information sharing and dialogues with 
related government agencies, such as the Ministry of Education, 
Culture, Sports, Science and Technology. We are building the 
foundations for policy dialogues in the next �scal year and 
beyond by making strategy documents and proposals more 
exhaustive as we review the issues of interest to each party and 
systemic points of contention.

2 Policy dialogue 3 Opinion formation 
and public relations

Building alliances with businesses:

In FY 2025, we formulated strategy documents 
for corporate partnerships and began 
dialogues, starting with such areas of interest 
as human capital management and well-being. 
Seeing businesses as more than just 
supporters, we are focusing on them as key 
actors in reforms.

4 Cooperation with 
businesses and partners

Conducting large-scale surveys: 

We conducted the nationwide SRHR White 
Paper 2025 survey (in April 2025, of 10,000 
subjects aged 15-64) and a survey of 
guardians of high school students (in 
September-October 2025, of 1,906 subjects).

5 Surveys and research
 (evidence-based)
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Statement②
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Promotion of
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related public agencies

(including budgeting)

Creating venues for

open discussion

of SRHR

Increasing public

awareness of

importance of SRHR

A society in

which SRHR

is understood

and accepted

by all

A society

where all

can shape

their

destinies

Pilot implementation

of more comprehensive

life safety education
Increasing numbers

of schools introducing

more comprehensive

life safety education

Sexual consent test results Media tours

Advertising campaign Study meetings for media

Owned media contents (campaigns) Articles (external media)

Press conferences, press releases

Pilot schools Pilot analysis,. reports

Participating local government etc.. Workshop on education that helps people protect their minds and bodies

Network of supporters Customized program details

Content

Corporate alliance network Content

Study meetings on SRHR implementation etc. Best practices
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Network of key stakeholders Study meetings for members of parliament
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Integration of SRHR into 

the business environment

子どもが、自分を知り、守り、語れる社会をめざして　

　SRHR（性と生殖に関する健康と権利）は、性や医療に限らず、自分の心と体について知り、尊重され、困ったときに助けを求める力を育む

考え方（概念）です。恋愛や人間関係、進学や就職など、日常の選択においても、「自分の未来を選ぶ力」と深く関わっています。

　一方、日本社会では、心や体、関係性について安心して学び、語る機会が十分とは言えません。その結果、誤った情報や思い込みが広がり、

性暴力やハラスメント、孤立といった問題が繰り返し表面化しています。今、求められているのは、特定の価値観を押し付けることではなく、

誰もが自分と他者の心と体を大切にできる共通の基盤を社会の中に育てていくことです。

1

2

3

4

5

「生命（いのち）の安全教育」を軸に、現場とともに実践モデルを構築し、
子どもたちの心と体を守る教育の共通基盤を広げていきます。

Deployment of more comprehensive
life safety education

現場の知見と調査データをもとに、国・自治体の制度や政策にSRHR
の視点を反映し、実効性ある制度づくりを後押しします。

Lobbying

分かりやすく共感を呼ぶ発信を通じて、社会の理解と対話を広げ、
SRHRを社会の“あたりまえ”として可視化していきます。

Advertising. PR

企業が自社の経営にSRHRの価値を取り込み、発信することを通じて、
社会的インパクトを共創していく連携モデルを構築します。

Corporate alliances

すべての活動の土台として、意識調査・保護者調査・ステークホルダー
分析などを通じたエビデンスを蓄積し、議論や実践の説得力を高めます。

Surveys

ロジックモデルの考え方

SRHR for JAPANでは、社会の変化は一つの取り
組みだけで生まれるものではないと考えています。
調査研究で得られたエビデンスを基盤に、教育・
政策・世論形成・企業連携を同時に進め、その成果
を相互に還元していく――この循環を通じて、
SRHRを「誰もが自分の未来を選ぶための当たり
前の基盤」として社会に根づかせていきます。

SRHR for JAPANの描くビジョンとアプローチ

このキャンペーンが目指す最終ゴール

SRHR for JAPANが目指す最終ゴールは、すべての子どもが、自分の

心と体について学び、守り、安心して語れる社会を実現することです。

子ども自身の力を育てると同時に、保護者、教育現場、地域、企業、行政

が共通の理解を持ち、支え合う社会の仕組みづくりをめざしています。

未来を選べる社会へ

SRHR for JAPANの5つの柱 ― エビデンスに基づき、社会全体を動かす構造
　SRHR for JAPANでは、社会に深く根づく変化を生むために、「教育」「政策」「広報」「企業連携」の4つの実践的な柱に加え、それ
らすべてを支える「調査・研究」を基盤的な柱として明確に位置づけています。5つの柱は相互に連動し、エビデンスに基づく循環を
生み出す構造となっています。

Short-term outcomes

Practicing life safety education plus added value

Short-term outcomes

Practicing life safety education plus added value
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Integration of SRHR into 

the business environment

Aiming for a society where children can understand, protect, and speak about themselves
Sexual and reproductive health and rights (SRHR) is a concept that goes beyond sexuality and medical care. It promotes the ability to 

understand one’s own mind and body, to be respected, and to seek help when needed. It is deeply related to the power to choose one's 

own destiny in areas of everyday life such as love, personal relations, education, and career. At the same time, there cannot be said to be 

enough opportunities for learning about and discussing the mind, body, and relationships with peace of mind in Japanese society. This has 

resulted in repeated emergence of such issues as sexual violence, harassment, and isolation as inaccurate information and assumptions 

spread. What is needed today is the development in society of a shared basis for all to value their own hearts and bodies and those of 

others, without having any speci�c values forced on them.

1

2

3

4

5

Based on life safety education, we will build practical models together 
with the �eld to broaden the shared foundations for education to 
protect children's hearts and bodies.

More comprehensive deployment of 
life safety education

Based on knowledge from the �eld and survey data, we will re�ect 
SRHR perspectives in national and local government systems and 
policies and support the building of effective systems.

Lobbying (policy advising, system formation)

Through understandable, sympathetic communication, we will broaden 
social understanding and dialogues and visualize SRHR as the 
accepted standard.

Public relations and advertising
 (opinion formation)

We will build cooperative models for co-creating social impact through 
businesses incorporating SRHR values into their management and 
communicating them.

Corporate cooperation

As the basis of all activities, we will amass evidence through such 
means as attitude surveys, guardian surveys, and stakeholder analysis 
to make discussions and practice more persuasive.

Surveys and research (evidence basis)

Logic model concept

SRHR for JAPAN does not believe that social change 

will result from a single effort.

Based on evidence from surveys and research, we 

will advance education, policy, opinion formation, and 

corporate cooperation simultaneously and share the 

results among them through a cycle to establish 

SRHR with deep roots in society as an accepted 

basis for people choosing their own futures.

The SRHR for JAPAN vision and approach

This campaign's final goal
The �nal goal of SRHR for JAPAN is to realize a society in which all 

children can learn about, protect, and speak freely about their own hearts 

and bodies. We aim to build social systems in which guardians, the 

educational �eld, communities, businesses, and government have shared 

understandings and support one another, while also growing children's 

own powers.

Toward a society in which all can shape their destinies

The five pillars of SRHR for JAPAN: A vision to move society based on evidence
To generate change with deep roots in society, in addition to the four practical pillars of education, policy, public relations, and corporate 

partnerships, SRHR for JAPAN clearly identi�es surveys and research, which support all of these, as fundamental pillars. These �ve pillars 

interact in a structure that generates evidence-based cycles.

Short-term outcomes

Practicing life safety education plus added value

Short-term outcomes

Practicing life safety education plus added value
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本ページでは、SRHR for JAPANキャンペーン初年度の取り組みについて、
主要KPIに基づく成果を数値で示しています。
※「短期（～2年）」KPIのうち、初年度で実測できたものに限定して整理しています。

活動の柱とKPIに基づく成果ハイライト
By the Numbers

⑤ 調査・研究（基盤）

④ 企業連携

KPI 実績

初期分析・ロジックモデル策定

今後の評価に向けた指標設計

調査

完了

完了

２回実施

達成状況

達成

達成

達成

目標（初年度）

実施

実施

実施

KPI 実績

企業・関係者との対話・情報交換

今後の連携に向けた検討

複数回実施

企業連携に関する戦略書
および行程表作成

達成状況

進行中

達成

目標（初年度）

実施

実施
① 教育・自治体連携（より包括的な、「生命（いのち）の安全教育」の実現）

③ 世論形成・広報

② 政策・対話（ロビイング／制度形成）

KPI 実績

全国勉強会・会合の参加者数

勉強会満足度

導入検討に関する自治体からの相談・協議

基礎調査（意識調査・保護者調査）

1回実施、約170名
（ハイブリッド参加）

参加者の満足度92％獲得

複数自治体と相談を開始

2件実施

達成状況

達成

達成

進行中

達成

目標（初年度）

実施

80％以上獲得

―

1– 2件

KPI 実績

メディア・SNS等の情報到達数

記者会見・関連報道

メディア関係者との継続的関係構築

広告・デジタル施策

記事PV数  約120万件
Xフォロワー  171人
Instagramフォロワー   192人
（2025年12月22日現在）

メディアツアー参加者 13名
（記者・ジャーナリスト10名、
 専門家３名）

ポスター掲出：性的同意啓発（8月）
ウェブ広告配信：特設サイト連動型
広告総インプレッション数：約1,700万
総クリック数：約24万
特設ページアクセス・参加型施策：約1,800件

記者会見実施 １回
記者向け勉強会実施 ３回
プレスリリース ４回
関連報道 38媒体（紙・オンライン）

達成状況

未達

達成

達成

達成

目標（初年度）

記事PV数
100万件獲得

SNS（X、Instagram）
フォロワー各1,000人

2回実施

実施

実施

KPI 実績

政策関係者・議員との対話・協議

勉強会・意見交換の実施

複数回実施

国際会議１回
対面勉強会１回
オンライン勉強会１回

達成状況

達成

達成

目標（初年度）

実施

4回

初期分析から見えたポイント（サマリー）

　初期分析（ステークホルダー分析・システム分析）から、以下の重要な示唆が得られました。

課題は「知識不足」よりも「学ぶ機会の欠如」

　多くの大人や保護者は、子どもの安全や尊厳を大切にしたいという意識を持っている一方で、自らが体系的に学ぶ機会を
持たないまま、社会的な意思決定層になっており、これが課題の根底にあることが確認されました。

 「生命（いのち）の安全教育」は社会的合意の起点になり得る

　分析では、「包括的性教育」という言葉が対立を生みやすい一方で、「生命（いのち）の安全教育」「心と体を守る」と
いう表現は、保護者・自治体・政策関係者に受け入れられやすいことが明らかになっています。
　これは、本キャンペーンのアプローチの妥当性を裏づける結果です。

教育・政策・企業・メディアは相互に連動している

　システム分析からは、教育現場だけでなく、政策・企業・メディア・SNSが相互に影響し合う構造が確認されました。
そのため、単一の施策ではなく、

    ● 教育現場での実践

    ● 政策対話

    ● 世論形成

    ● 企業との連携

    ● 調査・エビデンス構築
　を同時並行で進める必要性が示されています。

初年度は「基盤構築フェーズ」として妥当

　以上を踏まえると、初年度を「数値の最大化」ではなく、「信頼・共通言語・実践モデルの土台づくり」に位置づけた判断は、
分析結果とも整合しています。

This page depicts the SRHR for JAPAN campaign's �rst-year initiatives by the numbers based on KPIs.

Note: The �gures below are limited to short-term (up to two years) KPIs that could be measured in the �rst �scal year.

Pillars of activities and KPI highlights
By the Numbers

⑤ Surveys and research (basis)

④ Corporate cooperation

KPI Results

Initial analysis/logic model formulation

Setting KPIs for future evaluation

Surveys

Completed

Completed

Implemented twice

Achievement

Achieved

Achieved

Achieved

Target (�rst FY)

Implemented

Implemented

Implemented

KPI Results

Dialogues and exchanges of information 
with companies and related parties

Study of future cooperation

Conducted multiple times

Development of a corporate 
partnership strategy and roadmap

Achievement

Progress made

Achieved

Target (�rst FY)

Implemented

Implemented
① Education and local government cooperation (realizing more comprehensive life safety education)

③ Opinion formation/public relations

② Policy and dialogues (lobbying/system formation)

KPI Results

Participants in study meetings 
and conferences nationwide

Satisfaction with study meetings

Consultation and cooperation from 
local governments regarding study 
of introduction

Basic surveys 
(attitude surveys, guardian surveys)

Conducted once, with approx. 
170 participants (hybrid participation)

92%

Multiple local governments

2 surveys conducted

Achievement

Achieved

Achieved

Progress made

Achieved

Target (�rst FY)

Implemented

Achieved ≥80%

―

1–2 surveys

KPI Results

Information communicated 
by media and social media

Press conferences and related reports

Continually building relationships 
with the media

Public relations and digital measures

Approx. 1.2 million 
article page views
X followers: 174; 
Instagram followers: 
214 (as of March 2026)

13 participants in media tour
 (10 journalists, 3 experts)

Posters issued to raise awareness of sexual consent (August)
Web advertising: linked to special site
Total number of advertising expressions: approx. 17 million
Total clicks: approx. 240,000
Special site access and participation measures: approx. 1,800

One press conference held
Three study meetings held for journalists
Four press releases issued
Related reports published in 
38 media organs (print and online)

Achievement

Not Achieved

Achieved

Achieved

Achieved

Target (�rst FY)

1M article page
views achieved

 1K followers each
on X and Instagram

Conducted 2 times

Implemented

Implemented

KPI Results

Dialogues and cooperation 
with policymakers and 
members of parliament

Holding study meetings and 
exchange of opinions

Held multiple times

1 international conference
1 in-person study meeting
1 online study meeting

Achievement

Achieved

Achieved

Target (�rst FY)

Implemented

4 times

Key points identified from initial analysis (summary)

Initial analysis (stakeholder and system analysis) provided the following important suggestions.

A lack of learning opportunities was more of an issue than insufficient knowledge

Results showed that while many adults and guardians consciously want to value children's safety and dignity, the fact 
that the social decision-making stratum lacks opportunities for systematic learning itself is an underlying issue.

Life safety education can serve as the starting point for social consensus

Analysis showed that while the term "comprehensive sexuality education" was prone to resistance, the expressions 
"life safety education" and "protect heart and body" clearly were easier for guardians, local governments, and 
policymakers to accept. These �ndings support the validity of the campaign's approach.

Mutual linkage of education, policy, businesses, and media

System analysis showed that the structure involves mutual in�uence among policy, businesses, media, and social 
media in addition to the educational �eld.
This suggests the need to promote the following measures simultaneously instead of only individually:

    ● Practice in the educational �eld

    ● Policy dialogues

    ● Opinion formation

    ● Cooperation with businesses

    ● Surveys and evidence building.

The first fiscal year was valid as the foundational phase

Based on the above, the decision to see the �rst �scal year as a time for building the foundations of trust, common 
language, and implementation models, instead of maximizing numerical �gures, is consistent with the analytical 
�ndings.
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子どもたちが自分の心と体を理解し、安心して学び、助けを求められる環境をつくるためには、
教育現場との丁寧な対話と、実践を見据えた準備が欠かせません。
本キャンペーンでは、「生命（いのち）の安全教育」を軸に、教員や専門家、自治体関係者とともに学び合う場を設け、
拡大展開を急ぐのではなく、現場の声を起点に実装可能性を探る一年として取り組んできました。

より包括的な「生命（いのち）の安全教育」の実現
対話と準備の一年

　2025年9月12日、教員、保護者、自治体関係者、NPO、専門職など多様な

立場の参加者が集まり、「生命（いのち）の安全教育」をテーマとした勉強

会を、東京ミッドタウンで開催しました。

　本勉強会では、講義に加え、少人数でのグループ対話を重視し、それぞれの

現場で感じている課題や可能性を率直に共有しました。

　勉強会の最後には、参加者一人ひとりが「自分の立場でできるアクション」

を言語化し、今後につながる具体的な行動案として共有しました。これらの

声は、今後の授業モデル検討や自治体との協議において、重要な示唆となっ

ています。

主な気づき・成果

●  「必要性は理解しているが、どう始めればよいかわからない」という声が
多く、具体的な授業モデルや外部専門家の関与が強く求められていること
が明確になった

●    教員・保護者・支援者が同じ場で対話することで、立場の違いによる不安
や誤解が整理され、共通の出発点が見えてきた

●    参加者からは、「地域で小さく試してみたい」「まずは学内・地域内で話題
にする」といった、実行可能な“最初の一歩”が数多く示された

なぜ「生命（いのち）の安全教育」なのか

　教育現場との対話を通じて見えてきたのは、知識の詰め込みではなく、子どもが自分の心と体を理解し、他者との関係

の中で“自分を守る力”を育むことが、今の教育において強く求められているという事実でした。

　こうした中、2023年度から文部科学省が全国の小中高校に導入を開始した「生命（いのち）の安全教育」は、性暴力

や虐待から子どもを守るために、「嫌なことはNOと言える力」「自他の尊重」などを育む教育プログラムとして、注目を

集めています。

　この取り組みは、性被害の防止や人権尊重を軸に、子どもの発達段階に応じて扱える共通の教育基盤として、多くの

教育関係者からも一定の支持を得てきました。

　しかし一方で、教材の内容や教員の理解度、実施体制には地域間でばらつきがあり、人権やジェンダー平等の理解、

そして心の安全や関係性までを含めた“包括的な視点”がまだ十分に反映されていない現実もあります。

　SRHR for JAPANでは、この政府による「生命の安全教育」の理念を土台としつつ、

    ● 人権尊重

    ● 心の安全

    ● 他者との関係性

    ● 自己決定の力
　といった視点までを含んだ、進化版としての「心と体を守る教育」の必要性を強く認識しています。

　私たちはこの教育モデルを現場と共に検証・実装し、持続可能な社会的価値として根づかせることを目指しています。

外部専門家による授業モデルの検討とパイロット準備

　こうした議論を踏まえ、本キャンペーンでは、外部専門家が学校教育を支援する授業モデルの検討を進めています。助
産師や産婦人科医など専門的知見を持つ講師が関わることで、教員の負担を軽減しつつ、子どもたちが安心して学べる
環境づくりを目指しています。
　現在は、自治体や学校への声かけを行いながら、パイロットキャンペーン実施に向けた準備段階に入っています。少数
校での試行と第三者評価を通じて効果を検証し、将来的な展開や制度化につなげていく構想です。

現場の声から見えてきた学びと可能性

　勉強会やその後の対話を通じて、「子どもが安心して話せる場が必要」「専門家が関わることで保護者の理解も得や
すい」といった声が多く聞かれました。
　教育現場との対話を重ねることで、実践につながる課題整理が進み、現実的で拡張性のあるモデルづくりへの手応えが
生まれています。本キャンペーンは、引き続き現場と協働しながら、学びを実践へとつなげていきます。

現場から生まれた
「次の一歩」

「生命（いのち）の安全教育」を、
どう現場で実装していくかを考える一日

9月12日
勉強会

Thorough dialogues with the educational �eld and preparations for actual practice are essential to create an 
environment in which children can understand their own minds and bodies and learn and ask for help with peace 
of mind. This campaign strived this year not only to urgently provide and expand opportunities for learning 
together with educators, specialists, and representatives of local governments, but also to seek out practical 
possibilities based on feedback from the �eld.

To realize more comprehensive life safety education
A year of dialogues and preparations

On September 12, 2025, educators, guardians, representatives of local 
governments, nonpro�ts, experts, and other participants from diverse 
standpoints met at Tokyo Midtown for a study meeting on the theme of life 
safety education.
In addition to lectures, this study meeting focused on small-group 
dialogues for frank and open sharing of issues and possibilities that 
individual participants sensed in the �eld.

At the end of the study meeting, individual participants put into words the 
actions that they could take from their own standpoints and proposed 
practical actions for the future. These comments provided important 
suggestions for future study of course models and discussions with local 
governments.

Main insights and �ndings

 ●   Many people commented that while they understood the need for life 
safety education, there was a strong need for practical course models 
and participation by outside experts.

 ●   Dialogues by educators, guardians, and supporters helped to resolve 
uneasiness and misunderstandings from differences in points of view 
and led to a shared starting point.

 ●   Participants suggested numerous practical �rst steps, such as small 
trial runs in the community or bringing up the subject in schools and 
communities.

Why life safety education is important

It became clear through dialogues with the educational �eld that there was a strong demand in today's education to 
help children to understand their own minds and bodies and be able to protect themselves in relationships with 
others, instead of simply cramming knowledge into students.
Through this process, life safety education, which the Ministry of Education, Culture, Sports, Science and Technology 
began to introduce for elementary, middle, and high schools across Japan in the 2023 school year, is attracting 
attention as an educational program to teach children how to say "No!" to unwanted behavior and respect 
themselves and others, and to protect them from sexual violence and abuse.
Based on prevention of sexual victimization and respect for human rights, this initiative has earned a degree of 
support from many in the educational �eld as a shared educational platform suited to children's developmental 
stages.
But at the same time, it is a fact that it does not yet fully re�ect comprehensive perspectives, including understanding 
of human rights and gender equality, as well as psychological security and relationships, due to regional variations in 
the content of teaching materials, educators' degrees of understanding, and implementation systems.

Based on this governmental concept of life safety education, SRHR for JAPAN strongly recognizes the need for more 
evolved education to protect hearts and bodies that includes the following perspectives:

    ● Respect for human rights

    ● Psychological security

    ● Relations with others

    ● Self-determination

Our aim is to verify and implement this educational model together with the �eld and ensure that it takes root as a 
sustainable value.

Study of course models by outside experts and preparations for pilot 
programs

Based on these discussions, this campaign is promoting study of course models in which outside experts support 
school education. The aim is to build environments in which children can learn with peace of mind while lessening the 
burden on educators through the involvement of instructors who possess specialized knowledge, such as birthing 
assistants, obstetricians, and gynecologists. Currently, we are in the preparatory stage for pilot campaign 
implementation while approaching local governments and schools. The plan is to conduct trials at a small number of 
schools and verify their results through third-party evaluation to lay the groundwork for future deployment and 
systematization.

Lessons and possibilities recognized through feedback from the field

Study meetings and subsequent dialogues generated numerous comments on such subjects as the need for 
opportunities for children to discuss matters with peace of mind and the way the involvement of experts makes it 
easier to obtain guardians' understanding. Repeated dialogues with the �eld of education have made clear some 
issues that can contribute to practical implementation and provided a sense that we are building a realistic, 
expandable model. This campaign will continue to cooperate with the �eld to work toward practical learning.

First steps 
from the field

A day for thinking about how to 
implement life safety education in the field

September 12 
study meeting
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SRHR for JAPAN has focused on nonpartisan dialogues with members of parliament and continued 
relationship-building, aiming to connect issues in the �eld and social needs concerning life safety education to 
policy debate. In the �rst �scal year, we focused on building the foundations for a shared awareness of the 
issue among policy decision-makers, instead of rushing toward systemic changes.

Progress in policy domains through steady 
dialogues and relationship-building

Advocacy

From left in the photograph: Wakako Yata; Miki Nagashima (Plan International); Kaoru Fukuda, Parliamentary Vice-Minister of Education, Culture, 
Sports, Science and Technology; Izumi Hirata (Plan International); and Kazutaka Nakazono, Director, Gender Equality, Inclusive Society Education 
and Safety Division, General Education Policy Bureau, Ministry of Education, Culture, Sports, Science and Technology (MEXT).

The international conference held in October 2025.

In this campaign, we cooperated with the Asian Population and Development Association (APDA) in policy dialogues 
and development of opportunities for exchange of opinions based on the nonpartisan Japan Parliamentarians 
Federation for Population (JPFP) for which the APDA serves as secretariat. Established in 1974, the JPFP is a 
nonpartisan organization of members of parliament with a long history in the �elds of population and development. 
This year, under its chairperson, member of the House of Representatives Yoko Kamikawa (former Minister of 
Justice), it deployed activities centered on a project team on the theme of life safety education (led by member of the 
House of Representatives Toshiko Abe). Starting with a study meeting in April 2025, it provided opportunities for initial 
discussions among ruling and opposition parties to share facts from the �eld of education, survey �ndings, and 
international discussions, including an international conference in October and a webinar in November.

Nonpartisan policy dialogues and networking with 
members of parliament through the APDA

SRHR for JAPAN has welcomed a member of parliament and former aide to the prime minister, Wakako Yata, as an 
advisor, to enhance our policy advocacy organization. Since summer 2025, accompanied by Yata, we have visited 
ruling and opposition parties and members of parliament to exchange opinions while sharing such information as 
issues in the �eld and survey �ndings. We are building the foundations for policy dialogues in the next �scal year and 
beyond by making proposals more exhaustive as we review the issues of interest to each party and systemic points 
of contention.

Deployment of strategic lobbying under advisor Wakako Yata

We continued information sharing and dialogues with related government agencies such as the Ministry of Education, 
Culture, Sports, Science and Technology. Through brie�ngs for and visits to individuals connected to government 
agencies, including parliamentary secretaries, we carried out repeated practical dialogues to contribute to the study 
of future measures while sharing practical information such as facts from the �eld and issues related to system 
operation based on an overview of the �elds of school education and local governments. In these ways, we are 
building relations to enable insights from the campaign and feedback from the �eld to be referenced in future policy 
studies.

Relationship building and policy dialogues with government agencies

Through these initiatives, people involved in policy have begun to recognize life safety education as a shared policy 
topic for protecting children's safety and rights, instead of as something based on certain speci�c values only. Also, 
presenting evidence based on survey data and local government case studies seems to be enabling realistic 
discussions based on practice, rather than abstract rights and wrongs. We also will continue steady advocacy efforts 
as a bridge between policymakers and the �eld.

Results and responses

Participation in public comments

This campaign submitted public comments on the Sixth Basic Plan for Gender Equality (rough draft) at the end of 
2025. This plan, which will suggest courses of action for gender equality over the �ve-year period beginning in 2025, 
covers a wide range of �elds, including education, health, labor, and participation in decision-making. The comments 
submitted emphasized the importance of clearly handling life safety education and SRHR protection in the basic plan 
from the perspectives of the rights of children and young people. Speci�cally, we pointed out the need for 
consistency among educational measures and enhancement of implementation systems while re�ecting issues in the 
�eld and survey �ndings. We also commented on our expectations for further improvements to the rough draft 
through the study of these areas. We consider these public comments to be more than just a process for expressing 
opinions. They provide an opportunity for re�ecting comments from the �eld in policy formation at the early stages of 
government formulation of basic policies. We will continue to participate based on knowledge from surveys and 
dialogues. While public comments do not lead directly to short-term systemic changes, they are an important means 
of incorporating feedback from the �eld into the of�cial policymaking process. The campaign will continue to 
participate in the policymaking process while amassing insights through surveys and dialogues.
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This campaign carried out PR activities through press conferences and media tours in addition to the use of social 
media to broaden the themes of life safety education discussed in society. In the �rst �scal year, we focused on 
further deepening our understanding of this theme and encouraging reporting and communication to lead to 
dialogues by thoroughly communicating backgrounds and contexts instead of simply stimulating interest.

Communication through dialogues and 
broadening points of contact with society

Opinion formation and public relations

From left in the photograph: Noriaki Imai, Chairperson of D×P (Certi�ed NPO); Yumie Ikeda, Board-Certi�ed Obstetrician-Gynecologist and 
Representative Director of SRHR Japan; Miki Nagashima (Plan International); and Mihyon Song, Director of Marunouchi no Mori Ladies Clinic 
and Obstetrician-Gynecologist.

In July 2025, we held a press conference on the launch of the SRHR for JAPAN campaign to describe to the media 
the aims and background of the campaign and survey data. This provided opportunities to communicate SRHR as a 
social issue through reports by media specializing in the �elds of education and children. Spurred by this press 
conference, we have been covered in 11 newspapers, one magazine, and 219 web media outlets, equivalent to the 
results of about 200 million yen in public relations expenditures. The aims and background of the campaign were 
introduced through a wide range of media reports, many of which discussed not only transitory topics but also their 
backgrounds.

Visibility through press conferences and media coverage

In August 2025, we released posters and web advertising on the theme of sexual consent. This provided information 
in places frequented by many people in their daily lives. It was combined with digital advertising online to reach a 
wide range of members of the public. Each advertisement included a QR code linked to a special website, guiding 
people to the sexual consent check. As a result, people were able not only to learn about related terms and concepts 
but also to check their own understanding and think and take action in practical ways.

Raising awareness and stimulating action through advertising measures

We also held a study tour (media tour) for people related to the media. By directly communicating feedback and 
topics from the �eld, we aim to promote a solid understanding of why this theme is so important instead of simply 
providing information. This tour inspired more thorough reporting and continual interest in issues related to education 
and children's safety, and it led to future reporting and communication. These efforts serve as a basis for building 
relations of trust with the media and enabling communication in context.

Promoting understanding and building relations through media tours

In addition to communicating information using the hashtag #SRHRforJAPAN, our social media initiatives include 
digital publicity measures using sexual consent checks in connection with growing social interest in the subject. On X 
(formerly Twitter), through posts guiding users to content in check format we present questions on sexual consent 
and encourage participative communication instead of simply using lists. As a result, in addition to expanding our 
reach, we believe that we have been able to provide opportunities for individuals to think about this theme through 
means that include the use of check results to re�ect on one's own understanding and behavior and posting opinions 
on thinking about sexual consent.

Campaign measures and social media publicity

Advertising and communication not only provided information to highly interested people but also made reactions, 
including differences of opinion, visible. As a result, it served as an entry point to social dialogues. In the next �scal 
year and beyond, we will develop PR to encourage constructive dialogues with more diverse targets while combining 
press conferences, media tours, and digital communication.

Learning for the next steps
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In addition to the �elds of education and policy, SRHR for JAPAN is focusing on the corporate role as well.
Building environments in which employees can work in good health, dignity, and peace of mind is central to human 
capital management and well-being. It also is strongly related to SRHR perspectives. In the �rst �scal year, we 
focused on reviewing the issues and designing strategies as the preliminary stage for full-�edged corporate 
cooperation.

Corporate cooperation has only just begun. This is why we value the foundations for 

cooperation based on trust and mutual understanding to be even more important than 

quick results. We are con�dent that the process of businesses understanding the value of 

SRHR and building further on it is an important �rst step toward this campaign's goal of a 

society where all can shape their destinies.

Toward the next phase to connect human 
capital management and SRHR

Corporate cooperation

In FY 2025, we formulated strategic documents for corporate cooperation and established a policy of proceeding with 
cooperation through the following three steps.

These efforts are distinguished by their emphasis on having business play a leading role in change instead of seeing 
businesses as supporters alone.

Steps of corporate alliance building and cooperation

In FY 2026 and beyond, we will promote the following initiatives in stages.

● Holding study meetings and seminars for businesses
● Building medium- to long-term partnerships with companies that have  
   indicated interest
● Study of cooperative models connected to the education and policy �elds.

In the future, through cooperation with companies, local governments, and the educational �eld, we will aim to build 
further on the life safety education introduced by the Japanese government into systems to support education to 
protect hearts and bodies. The in�uence and communication power of businesses are important to supporting 
changes in social values and building the groundwork for comprehensive education.

Future developments (next fiscal year and beyond)

Promoting SRHR understanding and increasing incentives

2026-2027 (inputs)

Holding practical seminars to contribute to 
human capital management in the business 
domain, for which there is particularly high 
interest among corporations.

Sample contents:
・Women's health
・Employee wellbeing
・Reproductive health
・Business and human rights (including sexual 

consent) etc.

Sharing relevant case studies related to the above

Activities to create social impact for goal achievement

2027-2028 (outputs)

Discussing through workshops etc. what kinds of
intervention are feasible and what kinds of ctivities
are effective for private-sector industry, regions, 
and society. 

Sample activities:
・Policy recommendations to relevant government 

agencies for related agencies
・Engaging with industry assocations
・Tours of schools implementing life safety 

education

* Speci�c activities to be studied in discussions with 
participating companies

・Holding seminars for economic organizations 
etc. in local governments deploying life safety 
education. Contents include SRHR and regional 
issues, gender and community sustainability, 
etc.

・Developing frameworks for using the corporate 
version of Japan's hometown tax (furusato 
nozei) system. 

* Speci�c activities to be studied in discussions with local 
governments

・Holding seminars on what SRHR and 
comprehensive sexuality education mean

・Holding seminars to understand the relationship 
between SRHR and corporate issues

・Holding seminars to learn about system thinking 
and collective impact etc.

Promoting understanding of SRHR
and strengthening incentives

Seminars for understanding the relationships between
comprehensive sexuality education and management topics

Large enterprises, urban businesses Rural economic organizations and companies

Learning together about the signi�cance of SRHR and its relationship to 
business administration, starting with dialogues on such areas of interest as 
human capital management, women's health, and well-being

Through seminars and sharing positive case studies, studying the kind of 
value that SRHR initiatives provide to the company and enhancing their 
feasibility

Striving toward co-creative communication and having an impact, by 
communicating the value of SRHR to society while companies learn 
together, instead of one-time sponsorships alone

Step 1
Deepening understanding

Step 2
Thinking together

Step 3
Joint cooperation

14 15



In identifying social issues and encouraging policies and education, SRHR for JAPAN focuses on discussions 
based on objective data and feedback from the �eld, without relying on impressions and experiences alone. In 
2025, we conducted a nationwide attitude survey and a survey of guardians in cooperation with PTAs to make 
visible the awareness of, and the actual state of, minds and bodies, rights, and safety.

Research and Studies

To encourage social and policy action 
based on evidence
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Survey overview
● Survey title: SRHR White Paper 2025
● Date: April 2025
● Survey method: Internet survey
● Subjects: Males and females aged 15–64 (responses collected concentrating on younger subjects)
● Valid responses: 10,000

This survey was conducted to ascertain the degree to which SRHR is recognized in Japanese society and how it 
seems to be respected in actual daily life.

These �ndings show that society as a whole is lacking in opportunities for practical learning and practice, instead of 
simple verbal sharing of understandings and concepts.

Main findings and suggestions

SRHR White Paper 2025: Making visible the current state of SRHR 
awareness and respect in Japan, on a scale of 10,000 people

Nationwide
survey

● The SRHR awareness rate was 25%, while the understanding rate was only 9%. Awareness and understanding
were particularly lacking among middle-aged and older subjects.

● There were major gaps between the responses "I think it is important" and "It seems to be respected" on such
items as "Right to determination on sexual acts," "Freedom of love and marriage," and "Access to medical care."

● "Freedom from gender-based violence and coercion" was the most respected item among all age ranges and
tended to be considered more important in the younger age ranges.

● While the recognition rate for sexual consent was high at 85%, the rate of learning experience was 18%, with less
than 30% of respondents saying that they were con�dent it was being achieved.

SRHR awareness and understanding rates

Routes toward awareness

Nationwide and guardian surveys both clearly showed the following shared issues:
● High sympathy regarding necessity
● Lack of practical learning opportunities and implementation models

Based on these survey �ndings, SRHR for JAPAN will promote the following activities for use as evidence connected 
to the �eld, policy, and society:
● Designing pilot programs in the educational �eld
● Presenting evidence in policy dialogue
● Understandable communication to society

Survey suggestions and future utilization

Expectations and unease regarding education to protect hearts 
and bodies (1,906 guardians of high school students)

Guardian
survey

Survey overview

This survey was conducted to ascertain the kinds of expectations and unease guardians had regarding education to 
protect hearts and bodies in school.

These survey �ndings show that guardians were not opposed to education to protect hearts and bodies itself but 
demand educational systems that they can depend on with peace of mind.

Main findings and suggestions

● Dates: September-October 2025
● Subjects: guardians of high school students from across Japan

● Valid responses: 1,906
● Cooperating partners: Japan Federation of High School PTAs

■ Question: At what grade level do you think education on sex, 
 emotional development, and relationships should be taught, and how

Number giving
this answer

Students should be taught not only sexual knowledge but also emotional 
development and human relationships in an age-appropriate manner.

Students should be taught systematically, with different contents for 
different ages and stages of development.

Should be taught gradually in line with students' ages, starting from 
early elementary grades.

Should be taught from late elementary grades.

Should be taught from middle school.

Not sure

Other (free answer)

Should be left to the discretion of schools and families instead of 
taught uniformly.

1,042

796

769

414

171

23

47

24

*1,906 people answered this question, providing a total of 3,284 answers.

54.7%

41.8%

40.3%

21.7%

9.0%

1.2%

2.5%

1.3%

Choice %

(multiple answers, n = 1,906)

● About 99% of guardians expressed sympathy for the concept of education to protect hearts and bodies.

● At the same time, there was considerable unease related to not understanding its content, who will teach it, and
how. This shows that there are causes for concern about disclosure and accountability.

● Many respondents supported courses taught by experts and cooperation among educators and outside experts.
This shows the very high levels of expectations for the involvement of outside experts.

● The survey also clearly showed the need for education suited to developmental stages by teaching in stages from
low elementary school grades and systematically amassing learning.

■ Question: What role do you expect school sex education to play

Choice Number giving
this answer

Teaching students to value themselves and respect others

Providing only basic knowledge (such as physical changes 
and sexually transmitted infections) is suf�cient.

Just providing basic knowledge (such as physical changes 
and infectious diseases) is enough

I would like to learn more about the contents and aims of 
sex education before deciding

Would like family values to be respected and school 
sex education kept to a minimum

Have never thought about it/not sure

944

509

256

129

62

6

%

49.5%

26.7%

13.4%

6.8%

3.3%

0.3%

persons

persons

persons

persons

persons

persons

persons

persons

persons

persons

persons

persons

persons

persons

(single answer, n = 1,906)
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ステアリングコミッティ
只松 観智子　株式会社 Think Impacts 代表取締役
棚田 雄一　　公益財団法人プラン・インターナショナル・ジャパン 専務理事
恒川 ひとみ　公益財団法人アジア人口・開発協会（APDA）事務局長
松中 権　　　LGBTQ+アクティビスト
松野 文香　　公益財団法人笹川平和財団 経営企画部／特任部長
矢田 稚子　　前内閣総理大臣補佐官／矢田わか子政策研究所
若林 直子　　ソーシャルピーアール・パートナーズ株式会社 代表取締役

キャンペーン運営・実務チーム
（公益財団法人プラン・インターナショナル・ジャパン）

長島 美紀　　キャンペーンマネージャー
平田 泉　　　広告・広報リーダー
景山 さくら　広告・広報アシスタント

キャンペーン協力団体・専門家
国際機関・国際協力
　　　●  国連人口基金 駐日事務所（UNFPA Tokyo Representation Of�ce）
             SRHRを推進する国連機関として、日本における啓発・政策対話を実施

国内パートナー団体
　　　●  公益財団法人アジア人口・開発協会（APDA）
             超党派国会議員連盟事務局として、政策対話を通じ、SRHR・若者・女性のエンパワーメントを推進
　　　●  一般社団法人Spring
             性被害当事者の声を社会・政策決定の場に届ける当事者を中心とした団体
　　　●  一般社団法人SRHR Japan　
             SRHRに関する調査・研究・啓発活動を行う専門団体
　　　●  ＃なんでないのプロジェクト　　
             SRHRを切り口に、情報発信と政策提言を行う市民プロジェクト
　　　●  公益財団法人ジョイセフ（JOICFP）　
             とりわけ社会的経済的に脆弱な立場に置かれた人 （々女性、若者、障害者、性的マイノリティ、被災者、難民など）の
　　　   SRHRの実現に取り組む日本生まれの国際協力NGO

専門家・アドバイザー
　　　●  宋 美玄　　　産婦人科専門医／crumii編集長 - 医療とメディアの両面からSRHRを発信
　　　●  池田 裕美枝　産婦人科専門医／SRHR Japan代表理事 - 国内SRHR推進の第一人者
　　　●  櫻井 彩乃　　一般社団法人GENCOURAGE代表理事 - 若者世代の学びと実践を行政・教育・企業と接続

収支報告
本事業は、助成元であるシャネル財団の支援のもと、
適切な内部管理体制および監督プロセスに基づき実施されました。
1期目は97万米ドル7,200.84（1億5,044万70円）の入金があり、
繰越金は 2期目に執行いたします。

より包括的ないのちの安全教育
ロビイング  
企業連携
広報広告
調査
管理費
総計

5,361,259
 17,659,619

8,695,018
78,608,065
 5,488,140

14,376,986
130,189,087

見えてきた手応え

　「生命（いのち）の安全教育」という枠組みは、包括的性教育に対する誤解や抵抗感を和らげ、政策関係者、教育関係者、保護

者の間で共通言語として機能することが確認されました。

　議員勉強会や教育現場との対話では、「特定の価値観の押し付けではなく、子どもの安全と人権を守る基盤である」という

理解が徐々に共有され、建設的な議論につながる場面が増えています。

　教育関係者からは、「これまで触れづらいと感じていたテーマを、安心して議論できた」「保護者にどう説明すればよいかの

視点が整理された」といった声も聞かれ、対話の場そのものが次の行動につながる契機となっていることがうかがえました。

　また、全国調査や保護者調査を通じて、性教育そのものへの否定ではなく、「内容が見えないこと」「説明が不足していること」

への不安が、社会的な壁であることが可視化されました。データと現場の声を併せて提示することで、感覚論ではない対話が

可能になるという手応えも得られました。

明らかになった課題

　一方で、いくつかの構造的な課題も浮き彫りになりました。

　教育現場では、必要性への理解は進んでいるものの、「誰が、何を、どのように教えるのか」という実装レベルの判断が学校や

自治体に委ねられており、外部専門家の活用や授業設計に関する支援体制が不足しています。

　また、保護者と学校の間には温度差が存在し、保護者側は「知りたい」「説明を受けたい」と考えている一方で、そのニーズが

十分に共有されていない現状も確認されました。

　広報面では、関心喚起には一定の成果があったものの、誤解を生まないための言葉選びや伝え方の工夫、ならびに対象者

ごとに内容や伝え方を調整する重要性が、改めて認識されました。

次年度に向けた改善・強化の方向性

　これまでの取り組みを通じて、教育現場や政策関係者、保護者の間で本キャンペーンの理念や必要性への共感は広がりつつ

ある一方、「誰が、どのように実施するのか」「現場で本当に対応できるのか」といった実装段階への不安が大きな課題である

ことが明らかになりました。次年度は、その溝を具体的に埋めていく段階へと進みます。

　　　●   政策分野では、議論の射程を明確にし、「生命（いのち）の安全教育の位置づけ」と「外部専門家による性教育の制度化」
という焦点に絞ったロビイング活動を進めます

　　　●   教育分野では、自治体と連携したパイロット事業を通じて、実践可能な授業モデルと支援体制を具体化し、再現性のある
形で提示します

　　　●   広報分野では、保護者・教育関係者・若者といった対象ごとに、誤解を生まないメッセージ設計を行い、「安心して学べ
る教育」であることを丁寧に可視化します

　　　●   パートナーシップにおいては、行政・教育現場・企業・専門家をつなぐ中間支援的役割を強化し、単発ではない持続的な
連携基盤の構築を目指します

　本キャンペーンは、初年度で得られた学びを次の実践につなげる段階へと移行します。現場と政策、社会を結ぶ「橋渡し役」

として、アドボカシー活動を着実に展開していきます。

単位 : 円

事業協力・連携パートナー
京都大学SMBCスタジオ
公益財団法人 アジア人口・開発協会（APDA）
国際人口問題議員懇談会（JPFP）
株式会社TBWA HAKUHODO（ホームページ、SNS運用、2025年広告）
プライムインターナショナル株式会社（2025年9月12日イベント運営）

本キャンペーンは、政策・教育・広報・調査を横断する初年度の取り組みを通じて、
一定の手応えとともに、今後強化すべき課題が明確になりました。

気づきと改善方針 / パートナー一覧・収支報告

得られた気づきと、次年度に向けた改善方針
本キャンペーンは、多様な専門性と立場をもつ個人・団体の協働により推進されました。
ここに、企画・実装・発信・政策対話を支えてくださった皆さまへの感謝を込めて、
主要な関係者・パートナーをご紹介します（2025年12月現在）。

キャンペーンを支えてくださったみなさまへ

Steering committee
Michiko Tadamatsu: Representative Director, Think Impacts Co., Ltd.
Yuichi Tanada: Managing Director, Plan International Japan
Hitomi Tsunekawa: Director General, Asian Population and Development Association (APDA)
Gon Matsunaka: LGBTQ+ activist
Ayaka Matsuno: Special General Manager, Management Planning Department, Sasakawa Peace Foundation
Wakako Yata: Former aide to the prime minister/Wakako Yata Policy Institute
Naoko Wakabayashi: Representative Director, Social PR Partners Co., Ltd.

Campaign operation/implementation team
(Plan International Japan)

Miki Nagashima: Campaign Manager
Izumi Hirata: Advertising/PR Leader
Sakura Kageyama: Advertising/PR Assistant

Campaign partner organizations and experts

International institutions, international cooperation
　　  　● UNFPA Tokyo Representation Of�ce
　　  Implementing awareness raising and policy dialogue in Japan as the UN agency promoting SRHR

Domestic partner organizations
　　   　●  Asian Population and Development Association (APDA)
         Promoting SRHR and empowerment of youth and women through policy dialogue as a nonpartisan network of members of 

parliament
　　   　●  Spring
           A survivor-led organization that brings the voices of survivors of sexual violence to society and policy-making spaces. 
　　   　●  SRHR Japan
           An organization responsible for SRHR surveys, research, and awareness raising
　　   　●  #Nandenai Project
           A citizens' project communicating information and making policy recommendations based on SRHR
　　   　●  Japanese Organization for International Cooperation in Family Planning (JOICFP)
           A Japan-based international cooperation NGO working to advance sexual and reproductive health and rights (SRHR), particularly for 

people in socially and economically vulnerable situations, including women, young people, persons with disabilities, sexual minorities, 
disaster survivors, and refugees. 

Experts, advisors
　　   　●  Mihyon Song: Obstetrician/gynecologist/Editor in Chief, “crumii” -  SRHR communication through medicine and media
　　   　●  Yumie Ikeda: Obstetrician/gynecologist/SRHR Japan Representative Director - Leader of SRHR promotion in Japan
　　   　●  Ayano Sakurai: Representative Director, GENCOURAGE - Connecting youth learning and action with government, 
                                                                                                               educational institutions, and the private sector. 

Financial Report
This project was implemented with the support of the Chanel 
Foundation, the funding partner, under appropriate internal 
management systems and oversight processes.
In the �rst project period, USD 977,200.84 (JPY 150,440,070) 
was received. The remaining balance will be carried over and 
used in the second project period.

Comprehensive Life Safety Education

Lobbying

Administrative Costs

Corporate Partnerships

Communications and Advertising

Research

Total

5,361,259
 17,659,619

8,695,018
78,608,065
 5,488,140

14,376,986
130,189,087

Effects identified
It was con�rmed that the framework of life safety education served as a shared terminology among policymakers, 

educators, and guardians by easing misunderstanding and resistance to comprehensive sexuality education. Study 

meetings with members of parliament and dialogues with educators in the �eld led to gradual sharing of the 

understanding that SRHR was a basis for protecting children's safety and human rights, rather than enforcing speci�c 

values. This increased opportunities for constructive dialogues.

Comments from educators included "We were able to discuss previously sensitive themes with peace of mind" and 

"We were able to prepare for explanation to guardians," showing that dialogues lead to future action. Through a 

nationwide survey and a guardian survey, it became clear that it was uncertainty about unclear content and a lack of 

suf�cient explanation, rather than objection to sex education itself, that served as social barriers. This showed that 

the provision of data together with feedback from the �eld enabled dialogues without sensationalism.

Issues made clear
At the same time, a number of structural issues came into view. In the educational �eld, while understanding of 

necessity is progressing, decisions on the practical levels of who teaches, what they teach, and how were left to 

schools and local governments, and systematic support regarding the use of outside experts and course design was 

lacking. There were also differences in enthusiasm between guardians and schools. While guardians want to learn 

more and receive explanations, these needs are not currently shared fully. In the area of PR, while some results have 

been achieved in stimulating interest, the needs were reaf�rmed for choice of words and communication methods 

that would not lead to misunderstanding and adjusting ways of communicating to suit individual subjects.

Courses of action for improvements and enhancements for the next fiscal year
Through the efforts conducted thus far, sympathy with the concept of and need for this campaign is broadening 

among educators, policymakers, and guardians. However, unease about the practical stage, such as who teaches, 

what they teach, and how and whether those in the �eld really are capable, clearly is a major issue. In the next �scal 

year, we will proceed to the stage of practically �lling this gap.

This campaign will shift to the next stage by putting into practice the lessons learned in the �rst year. As a bridge 

connecting the �eld, policy, and society, it will steadily deploy more practical advocacy.

● In the policy �eld, we will make the points of discussion clear and promote lobbying activities focused on the 

positioning of life safety education and systematization of sex education by outside experts.

● In the education �eld, through pilot projects with local governments, we will give concrete form to practical course 

models and support systems and present them in reproducible form.

● In the PR �eld, we will design messages that will not be misunderstood by the individual targets of guardians, 

educators, and young people and will make it thoroughly clear that this is education for learning with peace of 

mind.

● In partnerships, we will enhance intermediary support roles connecting policymakers with educators, businesses, 

and experts, aiming for a foundation for sustained instead of one-time cooperation.

Amount (JPY)Expenditures

Business/alliance partners
(in Japanese syllabary order/honorifics omitted)

SMBC KU Studio
Asian Population and Development Association (APDA)

Japan Parliamentarians Federation for Population (JPFP)

TBWA/HAKUHODO Co., Ltd. 
(website and social media operation, 2025 advertising)

Prime International Co., Ltd. (September 12, 2025, event operation)

This campaign achieved some response and made topics for future strengthening clear through �rst-year efforts 
across the domains of policy, education, public relations, and surveys.

Insights and improvement policies / Partners list, revenues/expenditures report

Insights and improvement policies 
for the next fiscal year

This campaign was promoted with the cooperation of individuals and organizations with diverse expert 
perspectives. Major related parties and partners are introduced here to express our gratitude for all who have 
supported planning, implementation, communication, and policy dialogue.

To supporters of the campaign
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Media reports

July 30, 2025: 
Saitama Shimbun, "NGO survey reports 9% understanding of sexual and reproductive rights with higher awareness 
among the young"
July 30, 2025: 
Kyoiku Shimbun, "NGO campaign seeks to enhance learning on SRHR in the next generation of learning guidelines"
July 30, 2025: 
Chiba Shimbun, "NGO survey reports 9% understanding of sexual and reproductive rights, with higher awareness 
among the young"
July 30, 2025: 
Gifu Shimbun Digital, "NGO survey reports 9% understanding of sexual and reproductive rights, with higher 
awareness among the young"
July 30, 2025: 
Shikoku Shimbun, "NGO survey reports 9% understanding of sexual and reproductive rights, with higher awareness 
among the young"
July 30, 2025: 
HuffPost Japan, "Are you obtaining sexual consent? Check with this quiz. SRHR for JAPAN launches Japan's largest 
sex education campaign and national survey"
July 31, 2025: 
Fukui Shimbun D, "NGO survey reports domestic understanding of sexual and reproductive rights at 9%, 68% of 
teens want to learn"
July 31, 2025: 
Tokyo Shimbun, "International NGO campaign seeks calls for widespread sex education in Japan on sexual and 
reproductive self-determination"
August 4, 2025: 
Yomiuri Shimbun, Otekomachi column, "Are you obtaining sexual consent? Sexual and reproductive health and 
rights campaign begins"
August 5, 2025: 
FNN Prime, "Why are Korean men in their 20s growing more conservative? Gender con�ict intensi�es as men react 
to 'preferential treatment for women' and 'reverse discrimination': abolition of special employment treatment for 
military service is one cause"
August 4, 2025: 
Yomiuri Shimbun, Otekomachi column, "Are you obtaining sexual consent? Sexual and reproductive health and 
rights campaign begins"
August 8, 2025: 
DIAMOND online, "Are men's urinals a human rights violation? Deep-seated reasons why men are dismissive of 
'gender and rights'"
August 6, 2025: 
Nikkei X Woman, "'Preferential treatment for women' and men's reaction: Political use deepens the divide in Korea, 
but what about Japan? Keiko Hamada"
August 7, 2025: 
Gadget Tsushin: "Are you aware of SRHR? SRHR for JAPAN launches a campaign"
August 8, 2025: 
DIAMOND online, "Are men's urinals a human rights violation? Deep-seated reasons why men are dismissive of 
'gender and rights'"
August 12, 2025: 
NEWS YOU-USE, "Plan International announces study meeting on lives and hearts and calls for participants"
August 12, 2025: 
Third News, "Study meeting on lives and hearts held in Tokyo"
August 14, 2025: 
Laundry Box, "Survey of 10,000 people on SRHR shows recognition rate of 25%: 'I had to put up with it,' 'My own 
views are ignored,' shows a gender gap too"
August 17, 2025: 
Asajo, "Awareness of gender issues is surprisingly low: try the sexual consent check!"
August 18, 2025: 
Sanyo Chuo Shimpo Digital, "NGO survey reports 9% understanding of sexual and reproductive rights, with higher 
awareness among the young"
August 20, 2025: 
GQ, "Is sex education for men key to overcoming the widening gender gap? Series: Soshi Matsuoka on the latest 
news"

August 21, 2025: 
Nihon Keizai Shimbun, "Getting more familiar with sexual and reproductive rights: Tokyo NGO seeks to communicate 
and spread diverse information; learning about sexual consent on the internet; Sanrio introduces SRHR leave"
August 22, 2025: 
Chiiki Hoken Web, "Study meetings on lives and hearts spread from schools to society at large: the state of the art 
and future of life safety education (September 12, 2025)"
August 26, 2025: 
HuffPost Japan, "Sex education for pop idol trainees and refuges for abuse victims: a report on an experimental 
center in Korea for comprehensive sexuality education unavailable in Japan"
August 28, 2025: 
SPUR, "Learn about SRHR rights essential for all to shape their destinies"
August 29, 2025: 
PR EDGE, "SRHR for JAPAN campaign teaches about sexual consent using Shibuya as a test lab"
August 29, 2025: 
bizSPA, "Not only celebrities are at risk! What are the 10 items of the sexual consent check you need to know not to 
be a victimizer without knowing it?"
September 9, 2025: 
FRaU, "Sex education for teens in Korea uses realistic models of sexual organs and does not call condoms 
contraceptives"
September 9, 2025: 
FRaU, "Why an obstetrician and gynecologist is glad to hear a middle-aged boy say he is used to using a condom"
September 15, 2025: 
Mamastar, "Do you know about SRHR? Important concepts relate to love, marriage, and life for children and adults 
alike"
September 18, 2025: 
Kyoiku Shimbun, "SRHR study meetings serve as model courses for life education"
September 26, 2025: 
Yomiuri Shimbun, Otekomachi column, "Is it domestic violence to insist that women don't wear miniskirts or men 
pay for dates? Thinking about SRHR in a class for students in the second year of middle school."
October 11, 2025: 
Asahi Shimbun, "Asia-Paci�c members of parliament and experts meet to call for strengthening of education on 
human rights and gender"
October 29, 2025: 
PR EDGE, "Are you aware of sexual consent? SRHR for JAPAN deploys OOH on sexual questions (Part 1/2)"
October 29, 2025: 
PR EDGE, "SRHR for JAPAN calls for a new standard on addressing dif�cult topics (Part 2/2)"
November 12, 2025: 
Asahi Shimbun with Planet, "Sex education changes and backlash: SRHR in the �eld in Korea (Part 1/2)"
November 14, 2025: 
Asahi Shimbun with Planet, "Sex education for children: SRHR in the �eld in Korea (Part 2/2)"
November 14, 2025: 
FRaU, "I wanted to eat ramen but was served a parfait: the gender gap persists even on women's day off̶SRHR 
(advertisement)"
November 20, 2025: 
@DIME, "About SRHR, still not widely recognized in Japan: try the sexual consent check to make your own wishes 
clear"
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